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MARKETING IN 2021:
UNCERTAINTY OR OPPORTUNITY?

—— The Future of Event Marketing ——

of marketers plan to sponsor
virtual events in 2021
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The key to virtual event engagement is to keep
sessions short and invest in the audience experience.
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The return of in-person events will be slow and go by region
with Asia and Europe likely to begin before the US.
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of marketers plan to sponsor
live events in 2021

Mark Wilson, CMO, BlackBerry

of marketers plan to host
hybrid events in 2021

66

We will look at smart venues that have the connectivity and
production set-up to host hybrid-events and bring the audience
from different parts of the market.
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Ashish Babu, CMO for Europe & UK, TATA Consultancy Services
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